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Abstract: 

This work paper attempts to explain the relationship between 

tourism and the environment in context of the marketing perspective. 

It focuses on five axes. The first treats the sustainable concept and its 

relationship with tourism. The second emphasises on the 

determination of the nature of the tourism product. The third is a 

description of a set of paradoxes in tourism practices. The fourth 

translates the tourism marketing role as a major monitor to the 

environmental protection. The last is a set of conclusions. Among the 

main results reached at this work, tourism success as a condition for 

the sustainable development, this success is relied with the 

environmental landscape and its scenery. In addition the tourism 

marketing mission is considered as more ethical than trade or 

business. And its principal role is to increase the conscience of 

tourists, local communities, and industries in order to adapt their 

behaviour according to the respect of   the environmental rules.           
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